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Appendix T

A. Real Estate Trends G i

During the latter part of 2008, new real estate development throughout the United States nearly ceased to exist. In the
years that followed, among those markets that have seen modest levels of activity, the nature of real estate evolved
from what it was in earlier decades. Successful real estate development now requires a paradigm shift in underlying
evaluation metrics. This, the new face of real estate, is being driven by multiple factors including — limited development
capital, technology, changing demographics and psychographics (lifestyle segmentation data), and more informed
municipal policies. What follows is a discussion of prevailing conditions that will influence real estate development over
the near- (1 to 3 years) and mid- (3 to 7 years) terms and the expected market response.

People

One word characterizes the type of residential and non-residential (commercial) products that will be in demand for the
foreseeable future — small. For example, while growth of the U.S. population will increase overall demand for commercial
space going forward, it will likely be at a lower square feet per capita ratio. Demographic and psychographic trends which
support these conclusions include the following:

o The U.S. population will increase by 100 million over the next 30 years (3 million annually).
o An expanding population will (eventually) absorb the existing housing inventory and sustain growth in apartments.

o The “Generation Y” segment, individuals aged 15 to mid-30s, a larger group than Baby Boomers, are more frugal,
more comfortable in smaller spaces, and desiring of living units convenient to work, shopping and recreation /
entertainment districts supporting continued growth in mixed-use environments.

o Generation “X” — now between 31 and 46 - are redefining the “givens” of the past several decades — they want
equal parts traditionalism, work and leisure — but gravitating around the home — smaller, higher quality homes.
This 49 million-strong cohort is challenging the Baby Boom precedent that to spend is good and to spend more is
better — something that will translate into a lower level of demand for commercial space per capita as this group
enters its peak earning years.

o Two age segments prefer low maintenance housing options (downtown apartments and condos, townhomes and
rowhouses, flats and co-ops) — individuals and couples 18 to 32 and empty nester 55+. Both of these segments
are expected to grow in the Trade Area over the next ten years.

o The growth in ethnic populations, particularly in the Southwestern U.S., is creating new demand for goods and
services, as well as changes in workplace dynamics. The integration and assimilation of these ethnic groups into
communities represents both a future challenge and opportunity.

Place

Over the last several years, there has been an increase in demand among consumers for walkable, mixed-use, high-
density community spaces that support the integration of dynamic live/work/play activities. In light of higher energy
costs, reductions in “free time”, and a desire for community interaction, real estate consumers are looking “inward” to
urban infill locations to address these concerns. Another significant influence on the size and character of commercial
and non-commercial real estate has been the use of the internet for both commerce and industry. Specifically, tech
advances and e-commerce have affected not only retail, but also industrial and office sectors, and to a lesser extent
residential product types. “Connectedness” is now a given in both the workplace and at home. Economic and
demographic trends which support these conclusions include the following:

o Conservative underwriting will limit speculative development to proven stable markets rather than newer “ex-
urban” communities.

APPENDIX A PAGE 73



CITY OF EDGEWATER

O

O

O

O

Psychographic and demographic preferences of Generations X and Y lean toward urban infill locations, where
there tends to be a better balance between home and work time.

The development community is discovering that “place-making” elements provide pricing premiums that more than
offset additional costs.

Development and Investment Opportunities

The trends outlined above could have a profound impact on real estate products delivered over the next several years.
To monitor the impact of these trends, the Urban Land Institute (ULI), the lead membership organization representing real
estate professionals throughout the world, in association with PriceWaterhouseCoopers, issues a report on real estate
prospects for investment and development each year. A summary of expectations for 2012 include the following:

Apartments and industrial are considered the only property types that will “reliably cash-flow” in 2012.

Other potential investment opportunities include — Class A office buildings in top gateway markets, recently
developed malls that dominate in their respective market, and prime neighborhood shopping centers in stable infill
neighborhoods.

Hotels, while an acquisition (but not development) opportunity, will be highly speculative.

Profitable mixed-use opportunities in 2012 will involve mid- and high-rise residential products around established
regional shopping centers, with office space and hotels.

Urbanity in the suburbs (not just walkable new urbanist design, but active programming of space to encourage
active lifestyles) will continue to be in demand as many consumers continue to be priced-out of inner-city
locations.

Beefed-up shared amenities including parks / trails / open space is becoming an increasingly palatable alternative
to large yards.

Constrained apartment development, pent-up demand, former homeowners and an expanding population base 32
years and younger will continue to drive down vacancies and increase rents.

2012 to 2015 will be known as the “Era of Less” driving demand for apartments — fed by couples marrying and
starting families later and seniors who choose this lifestyle.

Some Boomers will settle for comfortable rental as an empty-nest move-out option over condos.

24-hour metro areas will be the best environments for successful apartment development. The exception will be
markets where condo overbuilding presents competition for conversions.

Shipping and trade activity will show signs of improvement as business inventories rebuild and the market
demands industrial space that doesn’t exist because of subdued development.

In the lodging industry — all key metrics — occupancies, room rates, and revenues — should improve.

Office development opportunities will be largely limited to gateway communities with a healthy shipping trade.
Non-gateway communities, yet downtown and infill locations with products offering green attributes might see
some investment.

Retail opportunities in 2012 will be classified as nearly non-existent. The good news from retail experts is
expressed in the following statement, “We are now realistically confident we can get through this rough period.”

Ethnic retailing, non-store click and mortar (smart phones) concepts, and experience show rooms will dominate
the field, as consumers place more emphasis on the experience of shopping.

Multi-branding and cross-branding will be essential, and health and wellness connections will be emphasized -
making commercial centers with hospital affiliations particularly valuable.

Higher profits off smaller inventories will continue to be the trend in retail development.
Big box retailers (Wal-mart) will continue to deliver new boutique stores, particularly in inner-city locations.
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o Outlet malls will continue to be well-positioned to capitalize on the new value-proposition.

o Malls will continue to solicit increasingly non-retail uses such as artist studios, theaters, junior colleges, medical
facilities, museums and training facilities.

o Niche opportunities that will continue to thrive for psychographic reasons include - senior housing, medical office
(discussed later), and student housing.

o Sustainable building concepts will become standard in next-generation projects — existing buildings will need to
increase efficiencies and retrofit new systems in order to compete.

o Whereas “green” is considered a right of entry into the market since many corporations and governments have
established policies and regulations making it mandatory, markets will see more of this product type.

o With more than a decade of green building, it has been determined that the investment can be recouped in five to
ten years — thus only appealing to specific investor groups.

o Greener speculative buildings and proximity to transport options will command higher rents (“people, planet and
profit,” Forest City).

o More on-line stores will likely reduce the number of bricks-and-mortar stores, modifying distribution models and
reducing warehouse needs; to-date, the impact has been smaller stores, with less inventory on-site.

o Telecom and computer innovations which have made going to an office superfluous for more workers and enabled
domestic and offshore outsourcing to people operating from homes or at cheaper overseas locations will continue.
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Fiscal Analysis Text
As part of the Comprehensive Plan Update process, a fiscal impact analysis was conducted for the proposed
development alternatives which were formulated through the community-wide planning process. The fiscal impact
analysis focused on operating revenues and expenditures to the City of Edgewater and how they would be affected by
the build-out of the City’s remaining undeveloped parcels. A fiscal impact analysis in a comprehensive planning effort is
designed to:

o Ensure that land use decisions consider the City’s future fiscal health or “balance”;

o Educate community stakeholders as to the fiscal implications of land use decisions; and

o Explain the relationship between revenue generation and service costs.
The remainder of this section outlines the community’s fiscal background, the methodology used in the analysis, and the
resulting conclusions and recommendations.
Background

A community’s fiscal environment can be described as a “three-legged” stool, balancing nonresidential development,
municipal services and amenities, and residential development. The first “leg” of the stool -- nonresidential development
-- provides the vast majority of revenues to support municipal services. Municipal services and amenities, the second
‘leg”, attract residents and maintain their quality of life. The third “leg” — residential development — generates the
spending and employees to support nonresidential business. In order for a community to operate in a fiscally sound
manner, this balance must continually be maintained, even through changing economic cycles.

As Edgewater begins to approach build-out, it has experienced what many “inner-ring suburbs” face — declining fiscal
revenues as market shares shift to newer communities. Therefore, the City’s biggest fiscal challenge in the future will be
to maintain a high level of municipal services, while still accommodating economic development growth. This balance
also has to occur within a relatively constrained environment for new development.

Methodology

In completing the fiscal impact analysis for the City of Edgewater, the following information was obtained and analyzed:

o Market, economic and fiscal information from City staff;
o Secondary research related to the real estate development industry; and

o Data regarding local market conditions from area property managers, brokers, appraisers and other real estate
professionals.

After land use alternatives were formulated through the community planning process, a fiscal impact model was
developed, which analyzed the flow of operating revenues and expenditures as they are affected by future development.
The fiscal impact model was designed to measure the following:

o Market-based future development and construction timing (absorption);

o Development market value;

o Tax revenue-generating potential;

o Service costs by City function (department);
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Quantitative fiscal impacts to the City were then calculated for the projected build-out of the City’s remaining
undeveloped parcels under both Current Zoning and Proposed Zoning scenarios.

Limitations of the fiscal analysis are the following:

o The analysis considered only general fund revenues and expenditures (operational).
o The fiscal impact model analyzes new growth only and assumes a current fiscal balance.

Land Use Scenarios

Through the community planning process, two land use alternatives were formulated for fiscal analysis — build-out under
current land use and build-out under a higher-density, or “max” scenario. The two scenarios are summarized as follows:

Current Land Use

o Community Commercial = 53 acres/644,000 sq ft (FAR = .28)
Transitional Zone = 8 acres/62,000 sq ft (FAR = .18)
Total Corridors = 63 acres/706,000 sq ft (FAR = .27)
‘Max” Land Use
o Current zoning categories (C-1, C-2, R-2, R-3) offer opportunities to “densify” Corridor areas (up to 3- to 4-story
buildings)
o Potential new zoning could offer opportunities to “densify” selected Corridor areas (up to 5- or 6-story buildings)

For each of these scenarios, fiscal operating revenues and expenditures were estimated and incorporated into the fiscal
model summarizing impacts from new development at build-out.

O

O

Summary

Table 1 summarizes the key fiscal indicators for the two scenarios analyzed: land use mix; density of development
growth; and the resulting operating surpluses and/or deficits.

Development @ Buildout Table 1: Comparigon of Future
Current Zoning | "Max" Zoning Land Use Scenarios
Project Indicator Buildout Buildout
Corridor Land Area (Acres) 61 61
Overall Floor Area Ratio 1.5 23
Total Project Population (Residents and Employees) 9,027 12,667
Net New Development:
Residential 1,600 2,667
Retail 900,000 1,000,000
Office/Employment 800,000 1,200,000
Estimated Annual Revenues by Type:
Use Tax $220,500 $346,578
Sales Tax $6,300,000 $7,700,000
Other Revenues* $805,952 $1,130,952
Total New Annual Revenues to City: $7,326,452 $9,177,530
Estimated General Fund Expenditures by Type:
Admininstration $1,854,799 $2,602,746
Public Safety $3,095,865 $4,344,271
Courts/Legal $444,109 $623,196
Parks/Public Works $368,728 $517,418
Total New Annual Service Costs to City: $5,763,501 $8,087,631
Total Net Annual City Surplus (Deficit): $1,562,951 $1,089,899

* Includes Franchise Fees, Licenses/Permits, Charges for Services, Fines & Misc. Revenues.
Source: City of Edgewater; McCool Development Solutions; and Ricker+Cunningham.

PAGE 80 APPENDIX B



2013 COMPREHENSIVE PLAN

Conclusions and observations from Table 1 include:

o Under Current Zoning (overall Corridor FAR of 1.5), revenues exceed expenditures by 27%, creating a significant
fiscal surplus for the City.

o Under “Max” Zoning (overall Corridor FAR of 2.3), revenues exceed expenditures by only 13%, creating a
smaller fiscal surplus for the City.

o Fiscal revenues increase by 25% from Current Zoning to “Max” Zoning, while expenditures increase by 40%.
o The analysis clearly shows that increasing density can still result in significant fiscal surpluses.

o The analysis also shows that there is a limit to increasing density from a fiscal perspective, and it can even result
in diminishing returns (expenditures outpace revenues).

o At some point in increasing density, the City will “max” out its ground floor commercial space -- the highest
revenue generating space — and only be able to add new vertical space (office or residential).

o Certainly, there are opportunities to increase density in the Corridor areas, but consideration should be given
to maintaining a fiscally healthy balance of land uses (i.e., jobs to housing balance, housing support for retail,
diversity of housing choices, live/work opportunities, etc.).

In summary, the fiscal impact analysis highlights how critical land use decisions are to a community’s financial well-
being. The ability to effectively balance revenues and expenditures will ensure that residents will continue to enjoy
quality municipal services and community amenities. This analysis has shown that the proposed Framework Plan will
be an effective tool in accomplishing this fiscal balance. lts ability to both respond to market conditions and capture the
community’s vision for a high level of services and amenities should allow the City to better achieve long-term economic
sustainability.

Density Value Analysis By Land Use Type

Land uses create value in different ways — this analysis estimates market/construction value and support for retail
space. High-quality office space tends to create the most construction value, followed by retail, for-sale residential

and rental residential uses. Due to sales tax generation, retail creates the most taxable value, however, only on the
ground floor. Residential uses support retail uses, which generate additional sales tax revenues. Table 2 converts these
revenues to “bondable” amounts to show the comparative value of various land uses.

Table 2: Revenue/Cost Comparisons

Estimated Value Estimated City Revenues Total Supportable
Land Use Type Value/SqFt  FloorSize Value/Floor Use Tax Sales Tax Revenues Bond Amount
Retail/Restaurant $125 10,000 $1,250,000 $17,500 $87,500 $105,000 $1,000,000
Office/Employmemt $150 10,000 $1,500,000 $21,000 N/A $21,000 b
Residential (Rental) $80 10,000 $800,000 $11,200 $105 $11,305 $1,000
Residential (For-Sale) $135 10,000 $1,350,000 $18,900 $175 $19,075 $1,700

*** usetax is a one-time revenue and therefore not bondable.

Notes:

1. Use tax revenues: Construction value is 80% of market value; 50% construction materials; 3.5% City use tax rate
2. Sales tax revenues: Retail sales @ $250/sq ft; 3.5% City sales tax rate

3. Sales tax support from residential: $30,000 to $50,000 household income; 10% spent on local retail

4. Bond support: 6% financing; 20 years; 1.2 debt coverage ratio

Source: McCool Development Solutions LLC and Ricker+Cunningham.

As shown in Table 2:

One story of retail space
supports . . .

* 1 police car ($50k) and
« 1 fire truck ($450k) and
* 1/2-acre municipal park

($500k)

One story of office space

supports . . .

* 10 feet of street
improvements ($20k); or

« 75 feet of water/sewer line
($20k)

One story of rental residential

space supports . . .

35 feet of pedestrian
improvements ($11k) or

. Purchase of 1,000-square

foot parcel ($10k)

One story of for-sale residential

space supports . . .

* 60 feet of pedestrian
improvements ($18k) or

. Purchase of 2,000-square
foot parcel ($20k)
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Issue Identification - ‘The One Thing!’

At the December 16th joint work session with City Council, participants were asked to identify what is the single most
important issue this Comprehensive Plan needs to resolve. Below is a summary of the responses:

1. Economic Development — Most specifically, 25th Ave and the Sheridan Corridor.
Identity of Edgewater — Uniformity.

Ice Ranch.

Be cognitive of the local population opinions.

Focus on development (keep in mind the lifestyle of Edgewater).

© o B~ D

To recognize beauty in every step you take, in every exchange with other creatures and your surroundings and if
beauty is not there — work together to bring it about and see it in the mirror at the end of the day.

7. Replacing very old housing inventory with more desirable residential architecture
8. What is the future of Edgewater.

9. Align and set direction for strong community and local government desire to undertake serious commercial
development efforts to ensure the financial stability and to enhance the vibrancy of the City of Edgewater; the Comp
Plan should seek to improve the day-to-day quality of life of the community’s citizens.

10. To help develop a stronger more involved community so people will be involved in planning structuring processes.
To bring and keep families and businesses here lower our rental percentage is very important.

11. Economic Development — get business owners involved in the community.

12. Position City to maximize the opportunities of the next real estate cycle.

13. Zoning Code to attract diverse demographic = revenue!!!

14. Access to city retail (and visibility) — especially 25th Ave otherwise maintaining neighborhood character.

15. Community Identity.

APPENDIX C PAGE 87



CITY OF EDGEWATER

PAGE 88



2013 COMPREHENSIVE PLAN

Oﬂempme":’z

'f'-\dﬁ:'

Appendix

D. Community Survey Results
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Introduction and Methodology

In September of 2010 the City of Edgewater received a grant from the Denver Regional Council of Governments
(DRCOG) to complete Phase |, Community Assessment and Survey of the 2010 Edgewater Comprehensive Plan
update project. Within this phase, the Planning and Zoning Commission with the assistance of Planning staff drafted
and administered a community survey as well as provided data collection, data analysis, and all applicable reports and
presentations. The responses from the surveys, in conjunction with the input received at future community meetings will
form the basis for the City’s updated Comprehensive Plan.

Survey questions were designed and drafted through a collaborative process with Staff, Edgewater citizens, the
Edgewater Planning and Zoning Commission and City Council. Planning Staff provided the Planning and Zoning
Commissioners with a series of questions that addressed topics ranging from quality of life, city services, development
and growth, community character, demographic information, etc. After several iterations of the draft survey, the final
version was completed by Planning Staff and subsequently approved by the Planning and Zoning Commission in
November 2010.

Approximately 1600 surveys were hand delivered to all residences and business within Edgewater along with return
envelopes. Renters may be under-represented in this survey in that only eight (8%) percent of respondents were
renters. A community survey box will be left at the front counter at City Hall to collect incoming surveys. In addition to
hand delivery, Planning Staff provided the option of complete the survey on line through the City’s website using Survey
Monkey. In order to reach Spanish-speaking citizens, the surveys were provided in Spanish as well. Planning Staff
received 212 completed surveys: 173 surveys that were mailed in or dropped off at City Hall, and 39 were conducted
on line. Two (2) completed surveys were in Spanish.

Planning Staff entered survey answers into numerical form utilizing Microsoft Excel. Data analysis and results were
essential to identify respondent preferences and help us understand their vision for Edgewater’s future.

Conclusion

The City of Edgewater Community Survey 2010 was widely accepted and praised by respondents as much needed.
One respondent gave the City a “gold star” for including a Spanish version. The following summarizes the biggest “take
away” points from each section of the survey.

Quality of Life

What does “Quality of Life” mean? Some define it as the product of the interplay among physical, social, and economic
conditions which affect human and social development. Understanding what constitutes “quality of life” provides a

tool for community development, which can be used to monitor key indicators that encompass the social, environment
and economic dimensions of the quality of life in @ community. In the context of this survey, questions were crafted to
extract how respondents feel about the key elements of their community that either improves or maintains their “quality
of life” in Edgewater.

Most respondents say they have a good quality of life where the most important things to them were infrastructure,
economic development, schools and the image and design (community identity/appearance of the City). Over 50%
of respondents felt that infrastructure (water, sewer, roads, etc.) were very important. The support of economic
development efforts is consistent throughout the survey responses. Respondents want to see infill (fill in vacant
lots)/redevelopment and identified locations ripe for redevelopment such as the King Soopers, 20th and Depew,

etc. Respondents encourage a diversity of commercial options, possibly along a Belmar/Highlands model with small
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local businesses and a mix of dining and retail. They suggest helping small businesses open, facilitation of better
development along Sheridan and 20th Streets, and a focus on quality commercial development.

The lack of investment in local public education/schools was a noted concern throughout the survey with numerous
comments regarding the quality of public schools in Edgewater. One respondents noting they “love living in Edgewater
but the schools will force them to move into a better school district.” Overall, respondents want more youth activities/
facilities including childcare, parks and recreation.

The community’s visual attractiveness received the highest negative response on environmental factors, with 48%
percent of the responses were “adequate” or above and nearly 19% rated it as “bad” or “very bad.” Over 50% percent
of the respondents rated both the City’s access to Downtown Denver and the location of the City in the Denver Metro
Area very good.

City Services

Law enforcement and infrastructure are very important to respondents. As such, 30% of respondents are willing to
increase sales tax to fund city services. Twenty-five percent said they were willing to increase both sales tax and
property tax while 30% were not willing to increase either.

Development and Growth

In terms of housing stock, there was overwhelming support for single family (85% of respondents)and strong support for
mixed use housing (nearly 60%). Food service (dining/drinking) are the most wanted types of businesses in Edgewater.
Recreational/fitness and retail food and beverage came in second and third on the list. The majority of respondents

felt commercial development was very or somewhat important with overwhelming support for focusing on attracting
development along key commercial corridors (25th Ave, 20th Ave and Sheridan Blvd) and positioning 25th Avenue

as “Main Street.” Some respondents felt that 25th Avenue “already IS Main Street.” Public safety and fiscal stability

of the City are important to respondents. Appearance of the City is a constant concern noted throughout the survey
responses.

Community Character

There is a strong sense of community in Edgewater as evidenced by the constant reference to Edgewater’s small town
atmosphere that is so special — especially considering its geographic location. There were many comments about how
people like the experience of small town life in the big city “you can get a slice of small town, near downtown.” Nearly
80% of respondents felt it is “important to maintain the current character of the City of Edgewater.” There is strong
support for maintaining the City’s current character through land use regulations. 70% of respondents supported
adopting regulations (i.e., limiting building height, bulk/size, architectural design review, or limiting building coverage on
a lot) aimed at ensuring new housing or additions are consistent with the character of Edgewater. Community forums
will provide an opportunity to learn how residents define that current character.

The people of Edgewater care about the appearance of their City as the City’s appearance is the biggest thing
respondents want to change. Numerous comments were received about the sub par appearance and lack (or
consistency) of code enforcement. Whether it is the appearance from key commercial corridors (25th Ave or Sheridan
Blvd) or a neighbor’s yard, many people commented on the need for improvement. Respondents think it is important for
the City to improve and clean up is image while embracing its unique, small town character.

The following pages include summary charts, graphs and written survey responses.
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1. Please rate the importance of the following elements of the community:
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3. Please rate Edgewater as a community on each of the items listed below.
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5. What taxes might you be willing to increase (if any) to fund the

services or improvements that you think are needed?
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6. What types of housing would you like to see in Edgewater?
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7. Name two businesses (or types of businesses) that you would like to see come to Edgewater the MOST.
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8. How important is commercial development
in Edgewater to you?
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important important
Common reasons for rating:
Very or Somewhat Important Not Very Important
Tax Revenue Balance character with need for commerce
Fund Services & Infrastructure Maintain city character (residential)
Attract Homeowners/Revitalization Side effects: traffic/crime
Property Values Quality more important than quantity
Convenience for residents Keep city peaceful
Draw people to shop area Needs already met
Increase in pedestrian activity
Community improvement
Jobs
Diversify commercial offerings
Create identity/reputation
Use local businesses
Use/develop old King Sooper's building
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9. How important is it to you that Edgewater
focus efforts on attracting commercial
development along 25th Avenue, 20th

Avenue, and Sheridan Blvd?

60% a3%
40% 25%
20% 1 1 7% 3%
0% || ||
Very important Somewhat Not very No response

important important

Common reasons for rating:

Very or Somewhat Important Not Very Important

Tax Revenue/Economy/Stability Balance commerce with current character
Maintain current character of residential areas Current services fine

Create design guidelines Highlands is congested

Proper location, best areas for commercial growth Maintain small town feeling

Sheridan is gateway to Edgewater Cluster businesses where they already are,
Jobs not in neighborhoods

Attract people to shop and live Utlize existing businesses

Improve property value Limit heights/footprint

Currently underutilized

Pedestrian activity

Improve community appearance

Meet residents shopping needs

Empty King Soopers is an eye sore

Control business quality (limit or get rid of medical
marijuana shops, tattoo parlours, pawn shops, liquor stores)

10. How important is it to you that Edgewater
focus on positioning 25th Avenue as the “Main
Street” of the community?
40% 37%
35% 1 1
30% - - - 26%
25%
20%
15%
10%

- .
R m—

0%

33%

Somewhat Very important Not very No Response
important important
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11. Many issues will challenge Edgewater in the years to come. Which 5 are the most important
to you?
70%
59%
60% 56%
s0% 8%
10/
% L
33%  32%
30% T ] 24%  24%
22% 0%
20% - 17%
12% 9% 9%
o 6 8%
10% - T
0% - T — T T
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COMMUNITY CHARACTER
12. How important is it to you to maintain the
current character of the City of Edgewater?
90% 79%
80%
70%
60%
50%
40%
30%
20% 149
6%
10%
0% . — . .
Important Unimportant No response
13. Would you support the adoption of regulations
aimed at ensuring new housing or additions are
consistent with the character of Edgewater (i.e.,
limiting building height, bulk/size, architectural
design review, or limiting building coverage on a
lot)?
0
0% 75%
60%
40%
) 18%
20% 7%
0% i | i ,
Yes No No Response
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WRITTEN RESPONSES
(Top 15 responses shown)

14. What do you like best about Edgewater? List up to 3 things.

45% 1 42% 4oy,
40% ' |
35%
30%

25%
19%

20% 4% 17%

15%
10%
5%
0%

13% 129
9%
6% 6% i 6% 5% 5% 5%.
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Specific comments related to categories appearing in Question 14:

Location/Access

Includes access to Downtown Denver, mountains, highways, Sloans
Lake

Small town size/atmosphere

Small town feel in big city

Sense of community

Events, activities, such as lighting ceremony, lighting contest, easter
egg hunt; senior classes and trips, bands and plays in park,
community gathering spaces

Amenities/access to businesses

Examples: restaurants, pubs, local coffeeshop, drive thru
Starbucks, Target

Friendly neighbors

Sense of neighborhood, know all my neighbors

Unique, historic character

Quirky, older neighborhood, charm and diversity of housing

Affordability

Cheap rent, real estate , reasonable w/s/t fees

Quiet

Safe Low crime

Access to/responsive public officials Accessible, friendly City Hall, City Manager is making things happen
Parks/open space Sloans Lake

Walkability

Can walk to: store, bank, post office, pubs, City Hall

Fire department

Volunteer, quality, fast response, allows women

Appearance/residential character

Not many apts, single family homes, lot sizes, no big buildings, wide
streets, looks out on skyline, landscaping with big trees

Access to public transit

Bus lines

Other common categories describing what residents like about Edgewater:

Diversity of residents

Cultural, racial, economic, young families, age

Police Department

Own police force, presence, response

Main Street/25th Ave

Civic buildings

Library, post office, churches

City personnel

Public works crew, city water and waste personnel
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(Top 15 responses shown)

25%
21%
20%

15% 15%

15% 13%

11%
10%

5%

0%

Appearance

Enforce city codes consistently

Fewer rentals and low income housing/
Increase homeownership
Redevelop/Fill in vacant lots/buildings

Diversify commercial options & amenities

9%

Improve quality of schools

15. What would you like to change about Edgewater? List up to 3 things.

8%

6% 5% 5% 5% 5%
" ] o- ) o- ] o- ] o- 5% 4% 9%

Safety
Cleanliness I

Improve roads/alleys/sidewalks

Revitalize 25th/city center

Police Department

Traffic calming & improvements
events

Develop along/Improve Sheridan

Issues with City Council/Citizen input
More cultural attractions & community

Specific comments related to categories appearing in Question 15:

Appearance

Clean up graffiti, take pride in homes/yards, tree planting program,
upgrade housing stock, improve existing storefronts

Enforce city codes consistently

For: weeds, barking dogs, commercial, especially along Sheridan,
burning, noise pollution, house and yard cleanliness, trees, animal
control

Diversify commercial options & amenities

Help small businesses open, better development along Sheridan and
20th, Belmar/Highlands model, dining/retail, small and local, focus
on quality of commercial development, more restaurants, family
friendly restaurants

Fewer rentals and low income housing/
Increase homeownership

Comments regarding duplexes, apartments that look like housing
projects, trailer parks, townhomes, subsidized housing, group
homes; Renters don’t maintain property; Increase owner occupied;
People need to live in/invest in their neighborhood

Redevelop/Fill in vacant lots/buildings

Common response: develop King Soopers, 20th and Depew;
potential for multi-use, parks.

Improve quality of schools

Numerous comments regarding quality of public schools in
Edgewater

Improve roads/alleys/sidewalks

Fix alleys, street lighting, signage, sidewalks, striping, turn signals

Safety

Vandalism, crime, reduce gang activity, esp near Jefferson High

Revitalize 25th/city center

Entertainment options on 25th; facelift for businesses; growth of
town center; attract sustainable businesses - boutiques, fine dining;
increase vibrancy; nightlife on weekends

Cleanliness

Snow removal - clean dirty streets; clean alleys, garbage in streets

Police Department

Understaffed; should be open 24 hrs; attitudes; police visibility;
needs better, permanent building; not friendly; stop expenditure on
police cars

Issues with City Council/Citizen input

Lack of communication within government units; need better
communication with residents about city programs, rude city officials
and employees; need more open policy on boards; work on
community involvement and input
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Specific comments related to categories appearing in Question 15:

Traffic calming & improvements

Needs calming on thru residential streets, speeding, traffic noise
from commercial vehicles on 24th, running stop sign at 24th and
Marshall, turn signal on 26th & Sheridan, street signs, left turn signal
at Depew, less traffic on 20th

More cultural attractions & community events

Farmer's market, art shows, block party, resestablish yearly
community celebration, theaters, art galleries

Develop along/Improve Sheridan

Park/green space on west side of Sheridan, clean up existing, design
integration

Other common categories describing what residents would like to change about Edgewater:

Community pride/visibility

Reputation, image as being poverty level

Build recreation center

Decent, affordable trash removal service

Cost is high now

More youth activities/facillities

Childcare, parks and recreation

More recycling

Include compost

Better infrastructure support

Water, sewer

No more medical marijuana shops

Funding/Fiscal stability/Lack of tax base

Fix library

Investment in alternative energy sources

Cut spending

Less overhead, eliminate/reduce salaries of high paying officials, cut
expenses

(Top 15 responses shown)

35%

30%
30%

25%
21%

20% 18%

17%

15% 14%
10%

10%

5%

16. In 30 or 40 years, what kind of city would you like to leave for the next generation?
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Specific comments related to categories appearing in Question 16:

Safe/crime free

Safe for children, walk at night and day, children play outside, safe
for seniors to walk, no gangs or drug dealing, kids can ride bikes
outside, no alarm systems needed, no fights in our streets, no
robbery, no gangs

Aesthetically pleasing & clean (pride in homes)

No trash, no old wrecks on streets, no graffiti, no junk, all entrances
are pleasing, homes kept in good condition, landscaping with trees,
quality urban design, curb appeal, pride in homeownership

Sense of community, with events

Community involvement, know and respect your neighbors, core
values, monthly community events - Big Trash Day, with potluck or
ball game, weeding, livin' in the midwest kind of feel, we all miss the
parades, Edgewater Days, etc.

Thriving, diverse local businesses

Boutiques, restaurants, updated businesses, like highlands

Investment in local public education/schools

We don't have to enroll our children in other schools! Most of us send
kids to other places or private schools,

Pride in our community & its reputation

"People say " you live in Edgewater? I love Edgewater!"; "Without
having to make excuses and apologies for living here"; on the map;
branding is essential, like in West Highlands; others look to us for
inspiration

Entertainment & recreation options

Activities - paddle boating, roller skating boating, fishing, ice cream,
indoor and outdoor recreation, music, art walks, parks and rec
activities, opportunities for youth, cultural attractions

Affordable living (housing, shopping)

Working people can afford to live here, better housing for families

Experience small town life in the big city

Micro community within Denver Mtero, "you can get a slice of small
town, near downtown"

Attracts families, young couples

Edgwewater's heritage = families

Sound infrastructure

Safe sidewalks, paved streets, street lighting, alleys

Parks/outdoor spaces

No street people living in parks, clean

Diverse and inclusive

Less racial discrimination, equality: age, race, ethnicity, backgrounds

Strong residential character - single family homes

Low density, low heights, not crowded, single family homes, green

single family, houses torn down as last resort

Other common categories describing what residents envision for Edgewater's future:

Walkable

Shops, restaurants

Transportation options

Multi-modal (light rail on 13th, west and east)

Unique, historic character

Dress up main street and store fronts - keep charm

Environmentally friendly community

Use less water, use no fertilizer or chemicals, less pollution, urban
agriculture, chickens, community gardens, renewable sources of
heat, wind and solar power, green single family homes

Responsive city government

More citizen input, town meetings - listen to what you say

Financially viable, great tax base

Affordable city services

Raising garbage fees is inappropriate right now

Similar to now

Employment opportunities/Jobs

And better working conditions

Quality businesses

No medical marijuana, pawn shops, liquor stores

Develop Main Street (25th)

Controlled traffic
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GENERAL INFORMATION

17. How long have you been an Edgewater resident?

& under 1 year
E1-10yrs
~11-20yrs
£21-30yrs
£31-40yrs

£ 41-50yrs

“ 51+ years

“No response

o
3
<@

18. Where do you live (nearest cross streets)?

18% 179

19. How would you describe your household?

4% 2%

i Live with spouse and/or partner
& Live alone

“ Married living with children

& Single parent living with children
“ No response

“ Other

 Live with roommate(s)

20. Describe the type of home you live in.

5%

& Single Family Home
& Town-home
 Duplex

& No Response
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21. Do you own or rent your home?

& 0wn

& Rent

~ No response

22. Do you own a business in Edgewater?

5%

“No

HYes

~ No response

23. Where do you work?

\4

>
-

X

A
4

& Denver Metro Area

i Retired

 In Jefferson County

i Central (downtown)
Denver

“ Elsewhere in Colorado

I Within Edgewater

“ No response

 Not employed

24. How long do you drive to work (one-way)?

& Less than 10 minutes
11 to 24 minutes
25 to 34 minutes
35 to 44 minutes
45 to 60 minutes

4 60+ minutes

" None of the above

“ No response
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25. What is your primary means of transportation to work?

3% 2%

3%

& Drive Individually
& No response

“ RTD

& None of the Above
K Walk

I Carpool

= Bike

I Other

26. Which, if any, of the following routes do you use to drive to work?

& Sheridan Blvd
& 26th Avenue
20th Avenue
i Colfax Avenue
L1-70
' No response
¥ Wadsworth Blvd
i 6th Avenue
1-25
N 17th Avenue
B 29th Avenue
“ Pierce Street

32nd Avenue
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27. What is your highest level of education?

0% i Graduate or professional
6% degree

‘\‘  Bachelor’s degree

i Some college, no degree

& High school graduate

(includes equivalency)
& Associate's degree

“ No response

“ No diploma

28. What is your gross household income?

& Under $15k

3%
10% $15-$24,999
1 $25-$34,999

’ 1 $35-$49,999

1 $50-$74,999
1£$75-$99,999

.l £ $100-$149,999

I over $150,000

No response

29. Why do you live in Edgewater?

" Proximity to downtown Denver
¥ More affordable than other communities
I Because this is an up and coming area
i Proximity to Sloans Lake
Sense of community
4 High quality of life
& Proximity to recreational opportunities
& Proximity to employment
¥ To be near family/friends
| was raised in Edgewater/lifelong resident
Other

I No response
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1

30. OTHER COMMENTS:

I love living in Edgewater but the secondary education and
highschool will never work for my children. This will force me to
move away into a better school district, but if i dont have kids i
will stay in the community and enjoy every day. You stay classy
Edgewater.

UGH, yes! Thats the sign that belongs next to Mr Rogers
Sweater ~—---—--=~—-——r—mm e >

We love Edgewater and thank you for continually working to
make it a better place! Please continue to keep
communications open on proposals and ways we can help build
a strong and vibrant community

The police are doing a wonderful job; not the code enforcement
officer, I see that vehicle parked with other pd vehicles in lots
or at dining areas. Also please stop 26th Ave from turning into
a used car lot. The residents of Terra Village park along side of
the street to list their vehicles for sale. I would like to see less
weeds this summer; yards were out of control and the City did
nothing about it.

I'm always concerned when ‘new’ people/staff come into
Edgewater and assume we need to be ‘fixed’. We are not
broken. We are just slightly different. I hope that we can keep
it that way. If I had wanted to live in a more ‘modern’
residential development there are plenty to choose from. I like
Edgewater because it has never pretended to want to keep-up-
with-Jones. That said, we have missed out on a lot of
commercial opportunities that have cost us dearly. Defining
‘appropriate’ commercial development will be key to our
success.

Get the electric sub station fixed. I hate when power goes out
at work nearly every large storm. Do we have street sweeping
at all?

Anxious to hear the results!

I think Edgewater has a vibrant future full of possibilities. The
city is located in a perfect location central to all major
metropolitan attractions including downtown. To become an
attraction itself, the city needs to make the most out of what
it's got. the Sheridan corrider offers a great view of Sloans
Lake and downtown Denver; the homes are old enough and
small enough that they can be remodeled affordably; the city is
small, yet it offers a great variety B22of high quality services;
the city can grow inwardly even though it is landlocked by
strengthening its code enforcement to support beautification
efforts; the city can and should attract more mainstream
businesses on the Sherican corrider, while preserving its small
town feel by attracting smaller, more unique businesses and
restaurants on 25th and 20th Avenues.
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9

10

11

12

13

14

15

16
17
18

WITH CONTINUED PLANNING AND DEVELOPMENT DONE WITH
A SENSE OF COMMUINITY, TAX REVENUES AND FAMILY, WE
CAN EVENTAULLY BE ONE OF THE BRIGHTER COMMUNITIES IN
THE METRO AREA

We run a food bank in Edgewater and know the needs of the
high schoolers is very great. We take 100 bags of food there
monthly and they are gone in 5 minutes!! Hence, my concern
about Jefferson High.

Some of the questions were a bit slanted -- you want results to
serve your plans.

A vision for Edgewater is key to developing it in a positive way
over the next 20 years.

Bad schools is one of the main reasons that up and coming
families move away from Edgewater! Test scores are low, too
much Spanish education/focus, and bad class ratios.

Get the streets looking nicer and get a Parks and Rec facility

hearing why not all the time.

LET'S GROW ECONOMICALLY BUT NOT BECOME LIKE THE
OTHER COMMUNITIES OF THE DENVER METRO AREA. KEEP
OUR IDENTITY.

Code enforcement is inconsistent. I got warnings for 8" weeds,
yet I see way worse alleys and bushes blocking sidewalks. 25th
and Harlan as example.

Great idea on the survey! Hope it can help make community
progress!!

Gold star for including a Spanish version!

Keep up the great work in improving our city!

I am tired of my block being considered dispensible. That it
seems to always be an option for eminent domain, when the
King Soopers eyesore has been there for years and nothing.
The business front on Sheridan could have covered housing
and store fronts - wasted opportunity.
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City of Edgewater: Comprehensive Plan 2011
Anonymous Community Survey

The Planning and Zoning Commission is updating the 2003 Edgewater Comprehensive Plan and needs your help! The
City’s Comprehensive Plan provides the framework for decisions affecting the physical, social and economic aspects
of the community. It represents the vision for the entire community thereby providing the foundation for policy
direction, public investment, and land use decisions. Join your fellow citizens in answering the following questions
that will help us understand your vision for Edgewater’s future. The responses we receive, in conjunction with the
input we receive at the future community meetings, will form the basis for the City’s updated Comprehensive Plan.

Please return the completed survey to City Hall by December 1, 2010, at the latest.

| QUALITY OF LIFE |

1. Please rate the importance of the following elements of

the community, with 1 being the most important and 5
being least important:

_ Landuse

__ Image and design (community identity/
appearance of the City)

__ Economic development

__ Parks and recreation

__ Environmental stewardship

__ Preservation of community character

__ Housing

Infrastructure (water, sewer, roads, etc)

__ Positioning 25" Avenue as the “Main Street”
of the community

— Development along Sheridan Blvd

_____ Development along 20" Avenue

__ Schools/Education

_____ Historic preservation

2. Please rate the quality of the environment in
Edgewater on each of the items listed below.

1: Very Good, 2: Good, 3: Adequate, 4: Bad, 5:Very Bad, 6:No Opinion
—Air quality
_ Community’s visual attractiveness
____ Conservation efforts
__ Drinking water quality
__ Noise level
__ Recycling programs

_ Overall quality of environment

: EDGEWATER

l — l._._:-.-. .

3. Please rate Edgewater as a community on each of

the items listed below.
1:Very Good, 2: Good, 3: Adequate, 4: Bad, 5:Very Bad, 6:No Opinion

Availability & diversity of arts/cultural activities
—— Availability & diversity of dining opportunities
—— Availability & diversity of entertainment opportunities
— Availability & diversity of job opportunities
— Availability & diversity of recreation activities
— Availability & diversity of shopping opportunities
Location in the Denver Metro Area

— Fabric/Strength of neighborhoods

— Access to Downtown Denver

Affordable housing

— Access to public transportation

— Affordable utilities

— Abundant parks and open space

— Safe for walking and bike riding

—— Quality of schools & educational opportunities
— Asaplace to work

— Asaplace to retire

— As aplace to raise children

— Community acceptance of all people & ideas
— Opverall quality of life in Edgewater
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| crTYy SERVICES

4. Rate the following services in terms of importance,

with 1 being very important and 5 being not important.
— Water & sewer utilities Parks & recreation
_ Streets & maintenance
_ Streetscape design
— Code enforcement

Law enforcement
Fire protection

5. What taxes might you be willing to increase (if any)
to fund the services or improvements that you think are
needed?

Both Neither

Sales tax Property tax

I DEVELOPMENT AND GROWTH

6. Which types of housing would you like to see in
Edgewater? (Mark all that apply)

o Apartments/Condominiums 0 Town-homes

o Duplexes o Single family homes

o Mixed-use (first floor retail, o Co-housing

with housing above) (individual housing
units clustered around
a common building
where residents share
cooking and other
activities)

7. Name two businesses (or types of businesses) that
you would like to see come to Edgewater the MOST.

8. How important is commercial development in
Edgewater to you?

Trash collection/recycling

9. How important is it to you that Edgewater
focus efforts on attracting commercial
development along 25th Avenue, 20th Avenue,
and Sheridan Blvd?

0 Very important
0 Somewhat important
0 Not very important

Why?

10. How important is it to you that Edgewater
focus on positioning 25™ Avenue as the “Main
Street” of the community?

0 Very important
0 Somewhat important
o Not very important

Why?

11. Many issues will challenge Edgewater
in the years to come. Which S are the most
important to you?

o Investment in
cultural activites/
attractions

o Investment in
parks and open

0 Affordable housing

o Affordable utilities

o Appearance of the City
O Alternative energy

o Childcare

o Commercial development Space
o Development/Land Use O Public
policies transportation

o Educational opportunities O Public safety
o Employment opportunities O Sense of
o Environmental stewardship community

o Financial stability of City O Traffic circulation
o Other (specify):

COMMUNITY CHARACTER |

O Very important
0 Somewhat important
o Not very important

12. How important is it to you to maintain

Why? the current character of the City of
Edgewater?
0 Important 0 Unimportant
Page 2
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. ) | GENERAL INFORMATION |
13. Would you support the adoption of regulations
aimed at ensuring new housing or additions are 17. How long have you been an Edgewater
consistent with the character of Edgewater (i.e., resident?
limiting building height, bulk/size, architectural Years Months
design review, or limiting building coverage on a lot,
etc)?

18. Where do you live (nearest cross streets)?

| WRITTEN RESPONSES |

14. What do you like best about Edgewater? List up 19. How would you describe your household?
to 3 things.

o Live alone

o Live with spouse and/or partner
o Live with roommate(s)

0 Married living with children

o Single parent living with children
o Other:

15. What would you /ike to change about
Edgewater? List up to 3 things.

20. Describe the type of home you live in.

16. In 30 or 40 years, what kind of city would you 0 Apartment/Condominium

like to leave for the next generation? (Consider o Town-home
traffic, parks, schools, shopping, housing, parks/ o Duplex
open space, affordable housing, transit, jobs,

social gathering places, etc.) Please complete the f
ollowing sentence: o Mixed-use (first floor retail, with housing

above)

o Single family home
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21. Do you own or rent your home?

o Own O Rent

22. Do you own a business in Edgewater?
o Yes o0 No

23. Where do you work?

o Within Edgewater o Elsewhere in Colorado

O Retired
o Not employed

0 In Jefferson County
o Central (downtown) Denver
o Denver Metro Area

24. How long do you drive to work (one-way)?
o 45 to 60 minutes

o 60+ minutes
o None of the above

o Less than 10 minutes
o 11 to 24 minutes
0 25 to 34 minutes
O 35 to 44 minutes

25. What is your primary means of transportation to
work?

o Bike o RTD
o Drive individually o Walk
o Carpool o None of the above

26. Which, if any, of the following routes do you use to
drive to work? (Mark all that apply)

o Sheridan Blvd o 20th Avenue
o Wadsworth Blvd 0 26th Avenue
o Pierce Street o 29th Avenue
o Colfax Avenue 0 32nd Avenue
O 6th Avenue o 125
o 17th Avenue o I-70

Please attach an additional page if
you would like to add any comments.

27. What is your highest level of education?

o No diploma

o High school graduate (includes equivalency)
0 Some college, no degree

O Associate’s degree

o Bachelor’s degree

o Graduate or professional degree

28. What is your gross household income?

Under $15K
$15-$24,999
$25-$34,999
$35-$49,999
$50-$74,999
$75-$99,999
$100-$149,999
over $150,000

[ i i R i [ o A |

29. Why do you live in Edgewater? (Mark all that
apply)

o I was raised in Edgewater/lifelong resident

o To be near family/friends

o Sense of community

0 Proximity to downtown Denver

0 Proximity to recreational opportunities

o Proximity to Sloans Lake

0 More affordable than other communities

0 Because this is an up and coming area

0 High quality of life

0 Proximity to employment

30. While this is an anonymous survey, you may
provide your contact information if you desire to
allow follow-up. You may also contact us di-
rectly. Planning and Zoning Commission contact
information is available on the city website at
edgewaterco.com

Contact Information (Optional):
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Ciudad de Edgewater: Comprehensive Plan 2011
Encuesta Comunitaria Andnima

La Comision de Planeacion y Zonificacion (The Planning and Zoning Commission) esta actualizando el Plan
comprensivo de 2003 y ellos jnecesitan su ayuda! El Plan comprensivo de la ciudad provee de un marco para
tomar decisiones que afectaran aspectos fisicos, sociales y econémicos de la comunidad. Representa la vision

de la comunidad entera, por lo que provee un fundamento para la direccion de politicas, inversion publica y
decisiones sobre el uso de la tierra. Unase a sus compafieros ciudadanos y responda el siguiente cuestionario que
nos ayudara a entender su vision sobre el futuro de Edgewater. Las respuestas que recibiremos, en conjuncion
con la informacion que recibamos en las futuras reunion comunitarias, formaran la base para actualizar el plan
comprensivo de la ciudad.

Por favor, complete esta encuesta antes del 1 de diciembre de 2010.
| CALIDAD DE VIDA |

1. Por favor enumere en orden de importancia los
siguientes elementos de la comunidad.

o

1:Muy Importante 2: Importante, 3: Importancia Moderada, 4: No | CITY OF i 8 F

Muy Importante, 5:Sin Importancia . | EDGEW ATER i

— Uso de la tierra B 4 o JES— _f.—El =

— Imagen y disefo (identidad de la comunidad/ ‘F.sr' T
apariencia de la ciudad)

— Desarrollo economico 3. Por favor califique a Edgewater como comunidad

—— Parques y recreacion en cada una de las categorias siguientes.

__ Supervision ambiental 1: Muy Buena, 2: Buena, 3: Adecuada, 4: Mala, 5:Muy Mala, 6:Sin
Preservacion del caracter comunitario Opinion

—— Vivienda B Disponibilidad/diversidad de eventos

— Infraestructura (agua, desagiie, calles, etc). . artisticos y culturales

—— Colocar ala 25th Avenue como la calle principal _Disponibilidad/diversidad en restaurantes
de la comunidad. ____Disponibilidad/diversidad en entretenimiento

— Desarrollo a lo largo de Sheridan Blvd. Disponibilidad/diversidad en oportunidades de trabajo

_ Desarrollo a lo largo de 20th Avenue ____ Disponibilidad/diversidad de actividades recreativas
Escuelas/ Educacion Disponibilidad/diversidad en opciones de compra
Preservacion historica _Ubicacioén en la zona metropolitana de Denver

Solidez/caracter de los barrios

— Acceso al centro de Denver

—Vivienda econdmica

__Acceso al transporte publico

Servicios econdmicos

___ Abundancia de parques y espacio abierto

Calidad del aire __ Seguridad para caminar y montar en bicicleta

Calidad en las escuelas y oportunidades educativas

__ Como lugar para trabajar

__ Como lugar para retirarse

_ Como lugar para educar nifios

_ Aceptacion de todo tipo de gente e ideas por la
comunidad

__ Calidad de vida general en Edgewater

2. Por favor, califique la calidad del medio ambiente
en cada una de las categorias siguientes.

1: Muy Buena, 2: Buena, 3: Adecuada, 4: Mala, 5:Muy Mala, 6:Sin
Opinién

__ Atractivo visual de la comunidad
Trabajo de conservacion

Calidad del agua potable

Nivel de ruido

Programas de reciclaje

Calidad general del medio ambiente
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| SERVICIOS DE LA CIUDAD |

4. Califique los siguientes servicios en términos de
importancia.

1:Muy Importante 2: Importante, 3: Importancia Moderada, 4: No Muy
Importante, 5:Sin Importancia

Servicios de agua y desagiie

__ Calles y mantenimiento

__ Diseifio urbano

Reforzamiento en la
aplicacion de los codigos

Parques y recreacion

reciclaje

Proteccidn contra
incendios

(si alguno) para financiar los servicios 0 mejoramientos
que usted cree necesarios?

— Impuestos de venta _ Ambos
— Impuestos de la propiedad ~ ___  Ninguno
| CRECIMIENTO Y DESARROLLO |

6. ¢Qué tipos de vivienda le gustaria ver en Edgewater?
(Marque todos los que aplican)

o Departamentos/Condominios o Town-homes
o Duplexes o Casas de familia
o Uso mixto (primer piso de individuales
uso comercial con viviendas O Co-vivienda (viviendas
en la parte superior) individuales integradas a
un edificio comun en donde
los residentes comparten la
cocina y otras actividades)

7. Mencione los dos negocios (tipos de negocio) que

MAS le gustaria ver llegar a Edgewater.

Recoleccién de basura/

— Aplicacién de las leyes

9. ;/Qué tan importante es para usted que
Edgewater concentre sus esfuerzos en atraer
desarrollo econémico a lo largo de 25th Avenue,
20th Avenue,

y Sheridan Blvd?

o Muy Importante
o Algo Importante
0 No Muy Importante

JPor qué?

5. ;Qué impuestos estaria usted dispuesto a incrementar 10- {Qué tan importante es para usted que 25th

Avenue sea la avenida principal de Edgewater?

0 Muy Importante
o Algo Importante
o No Muy Importante

JPor qué?
11. Edgwater enfrentara muchos retos en los

afios que vienen. ;Cudles son los cinco mas
importantes para usted?

o Vivienda econémica
O Servicios economicos
o Apariencia de la ciudad

o Inversion en
actividades/
atracciones culturales

o Inversion en

parques y espacios

abiertos

o Transporte ptblico

o Seguridad publica

o Sentimiento de
comunidad

o Circulacion de

transito

o Otro:

0 Energia alternativa

0 Cuidado infantil

o Desarrollo comercial

o Desarrollo/Politicas del
uso de la tierra

o Oportunidades educativas

o Oportunidades de empleo

0 Supervision ambiental

o Estabilidad fiscal de la

[CARACTER DE LA COMUNIDAD |

8. (Qué tan importante es el desarrollo comercial en
Edgewater para usted?

0 Muy Importante
0 Algo Importante
o0 No Muy Importante

Por qué?

12. ;Qué tan importante es para usted
mantener el actual caracter de la ciudad de
Edgewater?

o Importante © No importante
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13. ;Apoyaria usted la adopcion de regulaciones | INFORMACION GENERAL i

con el objetivo de asegurar que nuevas viviendas

sean consistentes con el caracter de Edgewater 17. ;Por cuanto tiempo ha sido residente en
(por ejemplo, limitando la altura de los Edgewater?
edificios, tamafio/volumen, revision del diseiio Afios Meses

arquitectonico, o limitando cuanto espacio ocupa
un edificio en un terreno, etc)?
18. (En donde vive? (interseccion mas cercana)

o Si o No

| RESPUESTAS ESCRITAS |

19. ;Cémo describiria su hogar?
14. ;Qué es lo que mas le gusta acerca de Edgewater?
Mencione hasta tres cosas. o Vive solo

0 Vive con esposo/a o pareja
0 Vive con compaiiero/a de casa
o Casado/a viviendo con hijos

0 Padre o madre soltero/a viviendo con hijos
P . . > .
15. ;Qué le gustaria cambiar acerca de Edgewater? 5 Otro (describa):

Mencione hasta tres cosas.

20. Describa el tipo de vivienda en donde habita.

o Department/oCondominio
16. En 30 o 40 afos ;qué clase de ciudad le gustaria
dejar a la siguiente generacion? Considere el transito,
los parques/espacios abiertos, las escuelas, los centros
comerciales, las viviendas de bajo costo, los empleos, o Casa unifamiliar
las diversiones, espacios para encuentros sociales, etc.)
Por favor complete la siguiente oracion:

o Town-home

0 Duplex

0 Uso mixto (primer piso de uso comercial
con viviendas en la parte superior)

Me gustaria que Edgewater fuera un lugar en donde...
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21. ;Usted es dueiio o renta su casa?

o Dueno o Renta

22. (Es usted duefio de un negocio en Edgewater?

o Si o No

23. (En dénde trabaja?
o Dentro de Edgewater
0 En el condado de Jefferson
0 En el area central (downtown) de Denver
0 En el area metropolitana de Denver
0 En alguna otra parte en Colorado
o Retirado

o Sin empleo

24. ;Cuanto tiempo maneja para llegar a su trabajo
(De ida)?

0 menos de 10 minutos

o entre 11 y 24 minutos

O entre 25 y 34 minutos

o entre 35 y 44 minutos

o entre 45 y 60 minutos

0 mas de 60 minutos

o Ninguno de los anteriores

25. (Cuadl es su principal medio de transporte al
trabajo ?

Bicicleta

Maneja individualmente
RTD

Camina

Carpool

Ninguna de las anteriores
Otro

O000o0ooaog

Photos taken by the Edgewater Planning & Zoning Commission

26. (Cual, si alguna, de las siguiente rutas usa para
manejar hacia su trabajo? (Marque todas las que
aplican)

o Sheridan Blvd o 20th Avenue
o Wadsworth Blvd o 26th Avenue
o Pierce Street 0 29th Avenue
o Colfax Avenue 0 32nd Avenue
O 6th Avenue o 125
o 17th Avenue o I-70

27. (Cuales son sus estudios?

o Ningun certificado

0 Preparatoria (o equivalencia)

o Parcialmente universidad pero ningun grado

o Dos afios de College con grado (Associate
degree)

o Licenciatura (Bachelor’s degree)

o Estudios graduados o titulo profesional
(Graduate or professional degree)

28. (Cual es su ingreso familiar total (antes de
deducciones) anual?
o menos de $15K
o $15-$24,999
o $25-$34,999
0 $35-$49,999

0 $50-$74,999

0 $75-$99,999

0 $100-$149,999
0 mas de $150,000

29. ;Por qué vive en Edgewater? (Marque todas las
opciones que apliquen)

0 Creci en Edgewater/Residente de toda la vida

0 Para estar cerca de la familia/los amigos

o Por el sentido de comunidad

0 Por la proximidad al centro de Denver

o Por la proximidad a oportunidades

recreativas

o Por la proximidad a Sloans Lake

0 Mas econdmica que otras comunidades

0 Por que ésta es un area desarrollandose
rapidamente

o Alta calidad de vida

o Por la proximidad al empleo

g Otro:
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=
A endix -
"‘.‘
o
- - 1
E. Community Attitudes Survey Results Riker/Cunningham i 2
Cramesy T, Bl e,
1.) Have you ever lied to your mother? (multiple choice) Responses
Never....honest! 5 12%
Only once and | paid dearly for it. 3 7%
Only a couple of times. 4 10%
Yes, but | was young & candy was involved. 1 2%
| prefer to call it a “stretching of the trut... 6 14%
Only when it was in her best interest. 11 26%
Yes, but my brother/sister made me do it. 1 2%
Too many times to count. 11 26%
Totals 42 100%
2.) Are you.... (multiple choice) Responses
Male 26 62%
Female 16 38%
Totals 42 100%
3.) What is your age? (multiple choice) Responses
Under 18 0 0%
19-29 years 1 2%
30-44 years 17 40%
45-65 years 13 31%
Over 65 years 11 26%
Totals 42 100%
W 45-65 years I Over 65 years
4.) How long have you lived in Edgewater? (multiple choice) Responses
Less than one year 9 21%
Between 1 and 5 years 9 21%
Between 6 and 10 years 6 14%
Between 11 and 20 years 7 17%
More than 20 years. 11 26%
Totals 42 100%
" More than 20 years.
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5.) How do you like this type of housing for Edgewater?

- DISLIKE S STRONGLY DISLIKE

“'NO OPINION

' STRONGLY DESIRE ™ DESIRE

W STRONGLY DISLIKE  NO OPINION

- DISLIKE

' STRONGLY DESIRE ™ DESIRE

W STRONGLY DISLIKE “ NO OPINION

- DISLIKE

(multiple choice) Responses
STRONGLY DESIRE 7 16%
DESIRE 20 47%
DISLIKE 9 21%
STRONGLY DISLIKE 5 12%
NO OPINION 2 5%
Totals 43 100%
6.) How do you like this type of housing for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 1 2%
DESIRE 11 25%
DISLIKE 22 50%
STRONGLY DISLIKE 7 16%
NO OPINION 3 7%
Totals a4 100%
7.) How do you like this type of housing for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 1 2%
DESIRE 5 11%
DISLIKE 14 32%
STRONGLY DISLIKE 19 43%
NO OPINION 5 11%
Totals 44 100%
8.) How do you like this type of housing for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 2 5%
DESIRE 12 28%
DISLIKE 12 28%
STRONGLY DISLIKE 7 16%
NO OPINION 10 23%
Totals 43 100%

' STRONGLY DESIRE ™ DESIRE
W STRONGLY DISLIKE © NO OPINION

- DISLIKE
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choice)

9.) Do you like this type of housing for Edgewater? (multiple

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

10.) Do you like this type of housing for Edgewater?
(Residential housing above retail shops) (multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

11.) Do you like this type of housing for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

12.) Do you like this type of housing for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

Responses
7 17%
12 29%
7 17%
16 38%
0 0%
42 100%
[ STRONGLY DISLIKE  NO OPINION
Responses
9 21%
22 51%
3 7%
5 12%
4 9%
43 100%
W STRONGLY DISLIKE “ NO OPINION
Responses
3 7%
11 25%
9 20%
21 48%
0 0%
44 100%
W STRONGLY DISLIKE “ NO OPINION
Responses
3 7%
14 33%
13 30%
13 30%
0 0%
43 100%
W STRONGLY DISLIKE “ NO OPINION
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13.) Do you like this type of housing for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

14.) Do you feel that Edgewater needs more Single Family
Housing? (multiple choice)

YES

NO
MAYBE
Totals

15.) Do you feel that Edgewater needs more
Apartments/Condos? (multiple choice)

YES

NO
MAYBE
Totals

16.) Do you feel that Edgewater needs more Mother-In-Law
Units, Granny Flats or Carriage House Units? (multiple choice)

YES

NO
MAYBE
Totals

Responses
1 2%
12 28%
12 28%
17 40%
1 2%
43 100%
' STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE “ NO OPINION
Responses
21 49%
16 37%
6 14%
43 100%
MYES WNO  MAYBE
Responses
8 19%
33 77%
2 5%
a3 100%
MYES WNO  MAYBE
Responses
18 42%
15 35%
10 23%
43 100%

MYES WNO  MAYBE
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17.) Do you feel that Edgewater needs more Duplex or Triplex

homes? (multiple choice) Responses

YES 9 20%
NO 27 61%
MAYBE 8 18%
Totals 44 100%

MYES WNO  MAYBE

18.) Do you feel that Edgewater needs more Townhomes?

(multiple choice) Responses
YES 9 20%
NO 30 68%
MAYBE 5 11%
Totals 44 100%

WYES WNO MAYBE
19.) Do you feel that Edgewater needs more Vertical Mixed
Use Housing (apartments above Commercial/Retail)?
(multiple choice) Responses
YES 31 70%
NO 11 25%
MAYBE 2 5%
Totals 44 100%

MYES WNO  MAYBE

20.) Do you feel that Edgewater needs more Patio Homes?
(multiple choice) Responses
YES 12 28%
NO 22 51%
MAYBE 9 21%
Totals g 43 100%

FYES WNO  MAYBE
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21.) Do you like this architectural style for Edgewater?

(multiple choice) Responses
STRONGLY DESIRE 12 27%
DESIRE 24 55%
DISLIKE 4 9%
STRONGLY DISLIKE 3 7%
NO OPINION 1 2%
Totals 44 100%
W STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE “ NO OPINION
22.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 32 76%
NO 10 24%
Totals 42 100%
WYES ENO
23.) Do you like this architectural style for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 4 9%
DESIRE 3 7%
DISLIKE 22 51%
STRONGLY DISLIKE 14 33%
NO OPINION 0 0%
Totals 43 100%
W STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE “ NO OPINION
24.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 3 8%
NO 34 92%
Totals 37 100%

MYES ®NO
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25.) Do you like this architectural style for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

26.) Is this Architectural Style worth encouraging? (multiple
choice)

YES
NO
Totals

27.) Do you like this architectural style for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

28.) Is this Architectural Style worth encouraging? (multiple
choice)

YES
NO
Totals

Responses
26 60%
13 30%
1 2%
2 5%
1 2%
43 100%
" STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE “ NO OPINION
Responses
38 90%
4 10%
42 100%
WYES BNO
Responses
3 7%
14 32%
12 27%
13 30%
2 5%
a4 100%
'STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE “ NO OPINION
Responses
11 26%
32 74%
43 100%

MYES ®NO
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29.) Do you like this architectural style for Edgewater?

(multiple choice) Responses
STRONGLY DESIRE 0 0%
DESIRE 10 23%
DISLIKE 19 44%
STRONGLY DISLIKE 11 26%
NO OPINION 3 7%
Totals 43 100%
W STRONGLY DESIRE ™ DESIRE ~ DISLIKE
W STRONGLY DISLIKE “ NO OPINION
30.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 3 7%
NO 39 93%
Totals 42 100%
HYES ENO
31.) Do you like this architectural style for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 21 49%
DESIRE 16 37%
DISLIKE 4 9%
STRONGLY DISLIKE 1 2%
NO OPINION 1 2%
Totals 43 100%
“'STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE “ NO OPINION
32.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 33 87%
NO 5 13%
Totals 38 100%

HYES ®NO
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33.) Do you like this architectural style for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

34.) Is this Architectural Style worth encouraging? (multiple
choice)

YES
NO
Totals

35.) Do you like this architectural style for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

36.) Is this Architectural Style worth encouraging? (multiple
choice)

YES
NO
Totals

Responses
4 10%
19 45%
8 19%
3 7%
19%
42 100%
' STRONGLY DESIRE ™ DESIRE DISLIKE
W STRONGLY DISLIKE “ NO OPINION
Responses
20 50%
20 50%
40 100%
TYES ®NO
Responses
1 2%
12 29%
17 41%
9 22%
2 5%
41 100%
W STRONGLY DESIRE ™ DESIRE DISLIKE
W STRONGLY DISLIKE “ NO OPINION
Responses
3 7%
41 93%
44 100%

HYES ®NO
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37.) Do you like this architectural style for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

38.) Is this Architectural Style worth encouraging? (multiple

choice)

YES
NO
Totals

39.) Do you like this architectural style for Edgewater?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION ..
Totals

40.) Is this Architectural Style worth encouraging? (multiple
choice)

YES
NO
Totals _

Responses
7 16%
27 63%
5 12%
4 9%
0 0%
43 100%
' STRONGLY DESIRE ™ DESIRE DISLIKE
W STRONGLY DISLIKE “ NO OPINION
Responses
27 66%
14 34%
41 100%
“YES WNO
Responses
28 65%
10 23%
4 9%
1 2%
0 0%
43 100%
' STRONGLY DESIRE ™ DESIRE DISLIKE
[ STRONGLY DISLIKE  NO OPINION
Responses
38 88%
5 12%
43 100%

MYES ®WNO
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41.) Do you like this architectural style for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 6 14%
DESIRE 21 49%
DISLIKE 12 28%
STRONGLY DISLIKE 3 7%
NO OPINION 1 2%
Totals 43 100%
' STRONGLY DESIRE ™ DESIRE ~ DISLIKE
W STRONGLY DISLIKE “ NO OPINION
42.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 19 46%
NO 22 54%
Totals 41 100%
WYES ®mNO
43.) Do you like this architectural style for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 14 32%
DESIRE 20 45%
DISLIKE 5 11%
STRONGLY DISLIKE 3 7%
NO OPINION 2 5%
Totals 44 100%
W STRONGLY DESIRE ™ DESIRE ~ DISLIKE
W STRONGLY DISLIKE © NO OPINION
44.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 30 71%
NO 12 29%
Totals 42 100%
WYES ®mNO
J
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45.) Do you like this architectural style for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 13 31%
DESIRE 20 48%
DISLIKE 5 12%
STRONGLY DISLIKE 3 7%
NO OPINION 1 2%
Totals 42 100%
Y STRONGLY DESIRE ™ DESIRE ~ DISLIKE
W STRONGLY DISLIKE “ NO OPINION
46.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 28 67%
NO 14 33%
Totals 42 100%
FYES ®NO
J
47.) Do you like this architectural style for Edgewater?
(multiple choice) Responses
STRONGLY DESIRE 5 12%
DESIRE 15 35%
DISLIKE 15 35%
STRONGLY DISLIKE 5 12%
NO OPINION 3 7%
Totals 43 100%
[ STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE * NO OPINION
48.) Is this Architectural Style worth encouraging? (multiple
choice) Responses
YES 14 34%
NO 27 66%
Totals 41 100%

HYES ®NO
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49.) Would you support the adoption of regulations aimed at
ensuring new housing or additions are consistent with the

character of Edgewater? (multiple choice) Responses

YES 27 63%
NO 4 9%
MAYBE 12 28%
Totals 43 100%

MYES WNO  MAYBE

50.) Is this type of residential redevelopment appropriate in

Edgewater? (multiple choice) Responses

YES 29 67%
NO 8 19%
MAYBE 6 14%
Totals i 43 100%

MYES WNO  MAYBE

51.) Is this type of residential redevelopment appropriate in

Edgewater? (multiple choice) Responses

YES 21 48%
NO 18 41%
MAYBE 5 11%
Totals 44 100%

FYES WNO  MAYBE

52.) Is this type of residential redevelopment appropriate in

Edgewater? (multiple choice) Responses

YES 14 33%
NO 27 63%
MAYBE 2 5%
Totals 43 100%

MYES WNO  MAYBE
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53.) Is this type of residential redevelopment appropriate in
Edgewater? (multiple choice)

YES

54.) Is this type of residential redevelopment appropriate in
Edgewater? (multiple choice)

YES

NO
MAYBE
Totals

55.) Is this type of multi-family residential redevelopment
appropriate in Edgewater? (multiple choice)

YES
NO ;
MAYBE |
Totals

56.) Is this type of multi-family residential redevelopment
appropriate in Edgewater? (multiple choice)

YES

NO
MAYBE
Totals

FYES ®NO

Responses
15 34%
28 64%
1 2%
a4 100% ‘
WYES WNO MAYBE
Responses
13 30%
28 64%
3 7%
44 100%
MYES WNO  MAYBE
Responses
30 70%
9 21%
4 9%
43 100%
WYES WNO MAYBE
Responses
8 19%
33 77%
2 5%
43 100%

MAYBE
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57.) Is this type of multi-family residential redevelopment
appropriate in Edgewater? (multiple choice) Responses
YES 15 34%
NO 26 59%
MAYBE 3 7%
Totals a4 100%
WYES WNO MAYBE
58.) Is this type of multi-family residential redevelopment
appropriate in Edgewater? (multiple choice) Responses
YES 16 38%
NO 23 55%
MAYBE 3 7%
Totals 42 100%
WYES WNO MAYBE
59.) Would you support policies to encourage housing
restoration versus scrape & rebuild? (multiple choice) Responses
YES 26 60%
NO 10 23%
MAYBE 7 16%
Totals 43 100%
WYES WNO  MAYBE
60.) Do you think this style of ADU (mother-in-law
apartment/granny flat/carriage house) is appropriate for
Edgewater? (multiple choice) Responses
YES 25 57%
NO 14 32%
MAYBE 5 11%
Totals 44 100%
MYES WNO  MAYBE
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CITY OF EDGEWATER

61.) Do you think this style of ADU (mother-in-law
apartment/granny flat) is appropriate for Edgewater?

62.) Do you think this style of ADU (mother-in-law
apartment/granny flat) is appropriate for Edgewater?

(multiple choice) Responses

YES 17 40%
NO 23 53%
MAYBE 3 7%
Totals 43 100%

PAGE 132

(multiple choice) Responses

YES 14 32%

NO -u'.'_'ﬂw \ 23 52%

MAYBE & 7 16%

Totals Sl 44 100%

63.) Do you think this style of ADU is appropriate for

Edgewater? (multiple choice) Responses

YES 19 44%

NO 24 56%

MAYBE 0 0%

Totals 43 100%

64.) Do you think this style of ADU (mother-in-law

apartment/granny flat) is appropriate for Edgewater?

(multiple choice) Responses

YES 26 60%

NO 15 35%

MAYBE 2 5%
43 100%

MYES WNO  MAYBE

MYES ®NO  MAYBE

MYES WNO  MAYBE

MYES WNO  MAYBE

LR
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65.) Do you think this style of ADU (mother-in-law
apartment/granny flat) is appropriate for Edgewater?

(multiple choice) Responses
YES 16 39%
NO 21 51%
MAYBE 4 10%
Totals 41 100%
WYES WNO  MAYBE

66.) Do you like the appearance of this street? (multiple
choice) Responses
STRONGLY DESIRE 28 65%
DESIRE 12 28%
DISLIKE 3 7%
STRONGLY DISLIKE 0 0%
NO OPINION 0 0%
Totals 43 100%

Y STRONGLY DESIRE ™ DESIRE ~ DISLIKE

W STRONGLY DISLIKE “ NO OPINION
67.) Do you like the appearance of this street? (multiple
choice) Responses
STRONGLY DESIRE 1 2%
DESIRE 6 14%
DISLIKE 21 50%
STRONGLY DISLIKE 12 29%
NO OPINION 2 5%
Totals 42 100%

W STRONGLY DESIRE ™ DESIRE ~ DISLIKE
W STRONGLY DISLIKE © NO OPINION

68.) Do you like the appearance of this street? (multiple
choice) Responses
STRONGLY DESIRE 23 56%
DESIRE 10 24%
DISLIKE 2 5%
STRONGLY DISLIKE 3 7%
NO OPINION 3 7%
Totals 41 100%

W STRONGLY DESIRE ™ DESIRE ~ DISLIKE

W STRONGLY DISLIKE “ NO OPINION
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CITY OF EDGEWATER

69.) Do you like the appearance of this street? (multiple

' STRONGLY DESIRE ™ DESIRE - DISLIKE

W STRONGLY DISLIKE “ NO OPINION

' STRONGLY DESIRE ™ DESIRE - DISLIKE

S STRONGLY DISLIKE “ NO OPINION

' STRONGLY DESIRE ™ DESIRE - DISLIKE

M STRONGLY DISLIKE © NO OPINION

choice) Responses
STRONGLY DESIRE 1 2%
DESIRE 4 10%
DISLIKE 11 26%
STRONGLY DISLIKE 26 62%
NO OPINION 0 0%
Totals - 42 100%
70.) Do you like the appearance of this street? (multiple

choice) Responses
STRONGLY DESIRE 21 50%
DESIRE 12 29%
DISLIKE 3 7%
STRONGLY DISLIKE 2 5%
NO OPINION 4 10%
Totals 42 100%
71.) Do you like the appearance of this street? (multiple

choice) Responses
STRONGLY DESIRE 4 10%
DESIRE 14 34%
DISLIKE 13 32%
STRONGLY DISLIKE 7 17%
NO OPINION 3 7%
Totals 41 100%
72.) Do you like the appearance of this street? (multiple

choice) Responses
STRONGLY DESIRE 2 5%
DESIRE 15 36%
DISLIKE 14 33%
STRONGLY DISLIKE 5 12%
NO OPINION 6 14%
Totals 42 100%

' STRONGLY DESIRE ™ DESIRE - DISLIKE

[ STRONGLY DISLIKE © NO OPINION
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73.) Do you like the appearance of this street? (multiple

' STRONGLY DESIRE ™ DESIRE

M STRONGLY DISLIKE “ NO OPINION

DISLIKE

' STRONGLY DESIRE ™ DESIRE

W STRONGLY DISLIKE “ NO OPINION

DISLIKE

choice) Responses
STRONGLY DESIRE 5 12%
DESIRE 22 54%
DISLIKE 8 20%
STRONGLY DISLIKE 5 12%
NO OPINION 1 2%
Totals 41 100%
74.) Do you like the appearance of this street? (multiple
choice) Responses
STRONGLY DESIRE 9 21%
DESIRE 18 42%
DISLIKE 9 21%
STRONGLY DISLIKE 6 14%
NO OPINION 1 2%
Totals 43 100%
75.) Does this signage represent the image you would like to
welcome visitors to your community? (multiple choice) Responses
Yes 11 27%
No 26 63%
Maybe 4 10%
Totals 41 100%

76.) Does this signage represent the image you would like to

welcome visitors to your community? (multiple choice) Responses

Yes 2 5%

No 38 88%

Maybe 3 7%

Totals 43 100%

HYes ®No

“Yes ®No Maybe
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CITY OF EDGEWATER

77.) Does this signage represent the image you would like to

welcome visitors to your community? (multiple choice) Responses

Yes 23 53%

No 15 35%

Maybe 5 12%

Totals 43 100%

©Yes WNo Maybe

78.) Does this signage represent the image you would like to

welcome visitors to your community? (multiple choice) Responses

Yes 12 29%

No 27 64%

Maybe 3 7%

Totals 42 100%

“Yes ®No Maybe

79.) Do you like this image? (multiple choice) Responses

YES 3 7%

NO 39 93%

Totals 42 100%

HYES ®NO

80.) Is it appropriate for Edgewater? (multiple choice) Responses

YES 4 10%

NO 36 90%

Totals 40 100%

FYES WNO
PAGE 136 APPENDIX E




2013 COMPREHENSIVE PLAN

81.) Is it appropriate for Sheridan Boulevard? (multiple

choice) Responses
YES 3 7%
NO 39 93%
Totals 42 100%
PG HYES ®NO
+ = §
== 3 |
82.) Is it appropriate for 25th Avenue? (multiple choice) Responses
YES 2 5%
NO 39 95%
Totals 41 100%
WYES MNO
83.) Is it appropriate for 20th Avenue? (multiple choice) Responses
YES 4 10%
NO 36 90%
Totals 40 100%
MYES ®NO
84.) If not appropriate for Edgewater, what is the largest
factor in your decision? (multiple choice) Responses
Height 1 3%
Bldg Materials/Design 15 38%
Use 1 3%
Distance from street 0 0%
All of the Above 20 51%
It's Appropriate 2 5%
Totals 39 100%
" Use M Distance from street
" All of the Above " It’s Appropriate
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CITY OF EDGEWATER

85.) Do you like this image? (multiple choice) Responses

YES 36 86%
NO 6 14%
Totals 42 100%

MYES ®NO

86.) Is it appropriate for Edgewater? (multiple choice) Responses

YES 36 88%
NO 5 12%
Totals 41 100%

HYES ®NO

87.) Is it appropriate for Sheridan Boulevard? (multiple

choice) Responses

YES 18 44%
NO 23 56%
Totals ) 41 100%

MYES ®NO

88.) Is it appropriate for 25th Avenue? (multiple choice) Responses
YES 34 81%
NO 8 19%

Totals 42 100%

MYES ®NO

LR
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89.) Is it appropriate for 20th Avenue? (multiple choice) Responses

YES 23 58%
NO 17 43%
Totals 40 100%

HYES ®NO

90.) If not appropriate for Edgewater, what is the largest

factor in your decision? (multiple choice) Responses
Height 3 7%
Bldg Materials/Design 1 2%
Use 2 5%
Distance from street 2 5%
All of the Above 4 10%
It’s Appropriate 29 71% Cire - . )
Totals a1 100% Height Bldg Materials/Design
" Use M Distance from street
= All of the Above " It's Appropriate
J
91.) Do you like this image? (multiple choice) Responses
YES 15 37%
NO 26 63%
Totals 41 100%
MYES ENO
92.) Is it appropriate for Edgewater? (multiple choice) Responses
YES 13 33%
NO 26 67%
Totals 39 100%

HYES ®NO
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CITY OF EDGEWATER

93.) Is it appropriate for Sheridan Boulevard? (multiple

MYES ®NO

MYES ®NO

HYES ®NO

choice) Responses

YES 13 33%
NO 26 67%
Totals 39 100%
94.) Is it appropriate for 25th Avenue? (multiple choice) Responses

YES 12 29%
NO 29 71%
Totals 41 100%
95.) Is it appropriate for 20th Avenue? (multiple choice) Responses

YES 15 37%
NO 26 63%
Totals 41 100%
96.) If not appropriate for Edgewater, what is the largest

factor in your decision? (multiple choice) Responses
Height 0 0%
Bldg Materials/Design 12 29%
Use 1 2%
Distance from street 2 5%
All of the Above 15 37%
It's Appropriate 11 27%
Totals 41 100%

37%

M Height
" Use

[ All of the Above

M Bldg Materials/Design
¥ Distance from street

" It’s Appropriate

5%
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97.) Do you like this image? (multiple choice) Responses

YES 14 35%
NO 26 65%
Totals 40 100%

MYES ®NO

a
\

98.) Is it appropriate for Edgewater? (multiple choice) Responses

YES 13 32%
NO 28 68%
Totals 41 100%

FYES ®NO

99.) Is it appropriate for Sheridan Boulevard? (multiple

choice) Responses

YES 15 37%
NO 26 63%
Totals 41 100%

MYES ®NO

40

100.) Is it appropriate for 25th Avenue? (multiple choice) Responses

YES 4 10%
NO 38 90%
Totals 42 100%

MYES ®WNO
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CITY OF EDGEWATER

101.) Is it appropriate for 20th Avenue? (multiple choice) Responses

YES 8 20%
NO 32 80%
Totals 40 100%

102.) If not appropriate for Edgewater, what is the largest

MYES ®NO

" Height
" Use

7 All of the Above

42%

M Bldg Materials/Design
[ Distance from street

" It’s Appropriate

MYES ®NO

factor in your decision? (multiple choice) Responses

Height 7 18%
Bldg Materials/Design 3 8%
Use 1 3%
Distance from street 0 0%
All of the Above 16 42%
It's Appropriate 11 29%
Totals 38 100%
103.) Do you like this image? (multiple choice) Responses

YES 16 42%
NO 22 58%
Totals 38 100%
104.) Is it appropriate for Edgewater? (multiple choice) Responses

YES 16 43%
NO 21 57%
Totals 37 100%

MYES ®WNO
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105.) Is it appropriate for Sheridan Boulevard? (multiple

choice) Responses
YES 12 31%
NO 27 69%
Totals 39 100%
MYES ®NO
106.) Is it appropriate for 25th Avenue? (multiple choice) Responses
YES 9 24%
NO 28 76%
Totals 37 100%
WYES WNO
107.) Is it appropriate for 20th Avenue? (multiple choice) Responses
YES 19 48%
NO 21 53%
Totals 40 100%
WYES BNO
108.) If not appropriate for Edgewater, what is the largest
factor in your decision? (multiple choice) Responses
Height 3 8%
Bldg Materials/Design 5 13%
Use 1 3%
Distance from street 2 5%
All of the Above 14 36%
It's Appropriate 14 36% ¥ Height ™ Bldg Materials/Design
Totals 39 100%
" Use ¥ Distance from street
[ All of the Above " It’s Appropriate
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CITY OF EDGEWATER

109.) Do you like this image? (multiple choice) Responses
YES 9 25%
NO 27 75%
Totals 36 100%
110.) Is it appropriate for Edgewater? (multiple choice) Responses
YES 8 23%
NO 27 77%
Totals 35 100%
111.) Is it appropriate for Sheridan Boulevard? (multiple
choice) Responses
YES 6 16%
NO 31 84%
Totals 37 100%
112.) Is it appropriate for 25th Avenue? (multiple choice) Responses
YES 4 11%
NO 34 89%
Totals 38 100%

MYES ®NO

MYES ®NO

HYES ®NO

MYES ®NO

LLRLE
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MYES ®WNO

H Height
" Use

[ All of the Above

[ Bldg Materials/Design

[ Distance from street

" It's Appropriate

HYES BNO

113.) Is it appropriate for 20th Avenue? (multiple choice) Responses
YES 8 22%
NO 28 78%
Totals 36 100%
114.) If not appropriate for Edgewater, what is the largest
factor in your decision? (multiple choice) Responses
Height 14 35%
Bldg Materials/Design 6 15%
Use » 2 5%
Distance from street ? 2 5%
All of the Above 9 23%
It’s Appropriate 7 18%
Totals 40 100%
115.) Do you like this image? (multiple choice) Responses
YES 9 23%
NO 30 77%
Totals 39 100%
116.) Is it appropriate for Edgewater? (multiple choice) Responses
YES 10 27%
NO 27 73%
Totals 37 100%

MYES ®NO
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CITY OF EDGEWATER

117.) Is it appropriate for Sheridan Boulevard? (multiple

choice) Responses

YES 9 24%
NO 28 76%
Totals 37 100%

HYES ®NO

118.) Is it appropriate for 25th Avenue? (multiple choice) Responses

YES 3 8%
NO 36 92%
Totals 39 100%

HYES ®NO

119.) Is it appropriate for 20th Avenue? (multiple choice) Responses

YES 14 39%
NO 22 61%
Totals 36 100%

HYES ®NO

120.) If not appropriate for Edgewater, what is the largest

factor in your decision? (multiple choice) Responses

Height 0 0%

Bldg Materials/Design 13 33%

Use 2 5%

Distance from street 3 8%

All of the Above 11 28%

It's Appropriate 11 28%

Totals 40 100% H Height ¥ Bldg Materials/Design
" Use ¥ Distance from street
[ All of the Above " It’s Appropriate
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121.) Do you like this image? (multiple choice) Responses
YES 34 85%
NO 6 15%
Totals 40 100%
122.) Is it appropriate for Edgewater? (multiple choice) Responses
YES 31 79%
NO 8 21%
Totals 39 100%
123.) Is it appropriate for Sheridan Boulevard? (multiple
choice) Responses
YES 30 75%
NO 10 25%
Totals 40 100%
124.) Is it appropriate for 25th Avenue? (multiple choice) Responses
YES 33 83%
NO 7 18%
Totals 40 100%

FYES ®NO \
MYES ®NO \

MYES ®WNO \
HYES ®NO \

APPENDIX E
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CITY OF EDGEWATER

125.) Is it appropriate for 20th Avenue? (multiple choice) Responses

YES 26 65%
NO 14 35%
Totals 40 100%

MYES ®NO

126.) If not appropriate for Edgewater, what is the largest

factor in your decision? (multiple choice) Responses

Height 0 0%

Bldg Materials/Design 3 8%

Use 1 3%

Distance from street 0 0%

All of the Above 6 15%

It's Appropriate 30 75% . 5 5

Totals - ] 40 100% M Height M Bldg Materials/Design
" Use ¥ Distance from street
[ All of the Above " It’s Appropriate

127.) Do you like this image? (multiple choice) Responses

YES 29 71%

NO 12 29%

Totals 41 100%

HWYES ®NO

128.) Is it appropriate for Edgewater? (multiple choice) Responses

YES 32 82%

NO 7 18%

Totals 39 100%

HYES ®NO
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129.) Is it appropriate for Sheridan Boulevard? (multiple

HYES WNO

MYES ®WNO

HYES ®NO

choice) Responses
YES 20 51%
NO 19 49%
Totals 39 100%
130.) Is it appropriate for 25th Avenue? (multiple choice) Responses
YES 27 69%
NO 12 31%
Totals 39 100%
131.) Is it appropriate for 20th Avenue? (multiple choice) Responses
YES 29 73%
NO 11 28%
Totals 40 100%
132.) If not appropriate for Edgewater, what is the largest
factor in your decision? (multiple choice) Responses
Height 1 3%
Bldg Materials/Design 4 10%
Use 1 3%
Distance from street 0 0%
All of the Above 2 5%
It’s Appropriate 31 79%
Totals 39 100%

W Height

" Use

[ All of the Above

[ Bldg Materials/Design

[ Distance from street

" It’s Appropriate
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CITY OF EDGEWATER

133.) Should Edgewater improve the appearance of the
commercial streets by requiring quality architecture and
landscaping for new development? (multiple choice)

YES

NO
MAYBE
Totals

Edgewater. (multiple choice)

134.) Rate the importance of this community element in

VERY IMPORTANT
IMPORTANT
NOT IMPORTANT
NO OPINION
Totals

Edgewater. (multiple choice)

135.) Rate the importance of this community element in

VERY IMPORTANT
IMPORTANT
NOT IMPORTANT
NO OPINION
Totals

Edgewater. (multiple choice)

136.) Rate the importance of this community element in

VERY IMPORTANT
IMPORTANT
NOT IMPORTANT
NO OPINION
Totals

PAGE 150

Responses
39 95%
2 5%
0 0%
41 100%
MYES WNO  MAYBE
Responses
9 23%
13 33%
17 43%
1 3%
40 100%
" VERY IMPORTANT = IMPORTANT
NOT IMPORTANT © NO OPINION
Responses
20 51%
10 26%
8 21%
1 3%
39 100%
"' VERY IMPORTANT ® IMPORTANT
NOT IMPORTANT © NO OPINION
Responses
11 27%
15 37%
15 37%
0 0%
41 100%

" VERY IMPORTANT = IMPORTANT

NOT IMPORTANT & NO OPINION

APPENDIX E



2013 COMPREHENSIVE PLAN

137.) Rate the importance of this community element in
Edgewater. (multiple choice)

VERY IMPORTANT
IMPORTANT

NOT IMPORTANT
NO OPINION
Totals

138.) Rate the importance of this community element in
Edgewater. (multiple choice)

VERY IMPORTANT
IMPORTANT

NOT IMPORTANT
NO OPINION
Totals

139.) Rate the importance of this community element in
Edgewater. (multiple choice)

VERY IMPORTANT
IMPORTANT

NOT IMPORTANT
NO OPINION
Totals

140.) Rate the importance of this community element in
Edgewater. (multiple choice)

VERY IMPORTANT
IMPORTANT
NOT IMPORTANT
NO OPINION
Totals

Responses
11 28%
18 46%
8 21%
2 5%
39 100%
" 'VERY IMPORTANT  IMPORTANT
~ NOT IMPORTANT © NO OPINION
Responses
27 68%
12 30%
0 0%
1 3%
40 100%
" VERY IMPORTANT = IMPORTANT
~ NOT IMPORTANT ¥ NO OPINION
Responses
23 56%
10 24%
7 17%
1 2%
41 100%
'VERY IMPORTANT ® IMPORTANT
~ NOT IMPORTANT = NO OPINION
Responses
30 73%
9 22%
2 5%
0 0%
41 100%

" VERY IMPORTANT = IMPORTANT

~ NOT IMPORTANT ¥ NO OPINION
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CITY OF EDGEWATER

141.) Rate the importance of this community element in

Edgewater. (multiple choice) Responses
VERY IMPORTANT 21 53%
IMPORTANT 14 35%
NOT IMPORTANT 4 10%
NO OPINION 1 3%
Totals 40 100%
142.) Rate the importance of this community element in
Edgewater. (multiple choice) Responses
VERY IMPORTANT 26 65%
IMPORTANT 11 28%
NOT IMPORTANT 2 5%
NO OPINION 1 3%
Totals 40 100%
143.) Rate the walkability of Commercial areas adjacent to
Sheridan Blvd? (multiple choice) Responses
STRONGLY DESIRE 1 3%
DESIRE 1 3%
DISLIKE 13 34%
STRONGLY DISLIKE 23 61%
NO OPINION 0 0%
Totals 38 100%
144.) Rate the walkability in Commercial areas adjacent to
20th Ave? (multiple choice) Responses
STRONGLY DESIRE 3 8%
DESIRE 3 8%
DISLIKE 15 38%
STRONGLY DISLIKE 16 41%
NO OPINION 2 5%
Totals 39 100%
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145.) Rate the walkability in Commercial areas adjacent to

25th Avenue? (multiple choice) Responses

STRONGLY DESIRE 12 30%

DESIRE 22 55%

DISLIKE 2 5%

STRONGLY DISLIKE 2 5%

NO OPINION 2 5%

Totals 40 100%

I STRONGLY DESIRE ™ DESIRE ~ DISLIKE
W STRONGLY DISLIKE “* NO OPINION

146.) Rate the walkability in Residential neighborhoods?

(multiple choice) Responses

STRONGLY DESIRE 3 8%

DESIRE 22 55%

DISLIKE 7 18%

STRONGLY DISLIKE 5 13%

NO OPINION 3 8%

Totals 40 100%

[ STRONGLY DESIRE ™ DESIRE - DISLIKE
W STRONGLY DISLIKE © NO OPINION
J

147.) Would you like to see a community effort to repair

and/or replace sidewalks in Edgewater? (multiple choice) Responses

YES 36 90%

NO 4 10%

Totals 0 100%

148.) Would you support a sidewalk repair effort even if it
meant removing trees that cause the sidewalk to lift?

4
——y
>

MYES ®NO

(multiple choice) Responses
13 33%
26 67%
39 100%

HYES ®NO
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CITY OF EDGEWATER

149.) Would you like to see wider sidewalks along Sheridan?

MYES ®NO

FYES ®WNO

MYES ®NO

(multiple choice) Responses
YES 29 74%
NO 10 26%
Totals 39 100%
150.) Would you like to see wider sidewalks along 25th
Avenue? (multiple choice) Responses
YES 17 45%
NO 21 55%
Totals 38 100%
151.) Would you like to see wider sidewalks along 20th
Avenue? (multiple choice) Responses
YES 33 83%
NO 7 18%
Totals 40 100%
152.) Would you like to see wider sidewalks in residential
neighborhoods? (multiple choice) Responses
YES 13 32%
NO 28 68%
Totals 41 100%

HYES ®NO

LERE
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153.) Do you feel that the condition of neighborhood alleys
affect your Quality of Life? (multiple choice)

YES

NO
MAYBE
Totals

154.) Do you feel that Edgewater’s alleys attract wildlife &
pests to your neighborhood? (multiple choice)

YES
NO
MAYBE 3
Totals
l )

155.) How would you rate the appearance of this alley?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

156.) How would you rate the appearance of this alley?
(multiple choice)

STRONGLY DESIRE
DESIRE

DISLIKE
STRONGLY DISLIKE
NO OPINION
Totals

Responses
27 68%
9 23%
4 10%
40 100%

WYES WNO MAYBE

Responses
9 23%
25 64%
5 13%
39 100%

MYES WNO  MAYBE

Responses
2 5%
15 39%
14 37%
1 3%
6 16%
38 100%

'STRONGLY DESIRE ™ DESIRE - DISLIKE
[ STRONGLY DISLIKE  NO OPINION

Responses
0 0%
13 33%
16 41%
4 10%
6 15%
39 100%

I STRONGLY DESIRE ™ DESIRE - DISLIKE

I STRONGLY DISLIKE © NO OPINION
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CITY OF EDGEWATER

157.) How would you rate the appearance of this alley?

' STRONGLY DESIRE ™ DESIRE - DISLIKE

M STRONGLY DISLIKE © NO OPINION

21%

' STRONGLY DESIRE ™ DESIRE - DISLIKE

[ STRONGLY DISLIKE © NO OPINION

' STRONGLY DESIRE ™ DESIRE - DISLIKE

S STRONGLY DISLIKE ' NO OPINION

(multiple choice) Responses
STRONGLY DESIRE 7 18%
DESIRE 23 58%
DISLIKE 6 15%
STRONGLY DISLIKE 0 0%
NO OPINION 4 10%
Totals 40 100%
158.) How would you rate the appearance of this alley?

(multiple choice) Responses
STRONGLY DESIRE 2 5%
DESIRE 13 34%
DISLIKE 8 21%
STRONGLY DISLIKE 0 0%
NO OPINION 15 39%
Totals 38 100%
159.) How would you rate the appearance of this alley?

(multiple choice) Responses
STRONGLY DESIRE 2 5%
DESIRE 0 0%
DISLIKE 6 16%
STRONGLY DISLIKE 29 76%
NO OPINION 1 3%
Totals 38 100%
160.) Would you support a neighborhood alley clean-up

initiative? (multiple choice) Responses

YES 30 75%
NO 7 18%
MAYBE 3 8%
Totals 40 100%

MYES WNO  MAYBE
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161.) What do you see as the biggest issue in Edgewater's
alleys? (multiple choice)

WEEDS & OVERGROWN TREES/SHRUBS
PESTS

ABANDONED CARS/JUNK

DUMPING OF FURNITURE & LARGE OBJECTS
LOOSE OR WINDBLOWN TRASH

Totals

162.) Do you feel that the City should direct more resources
toward code enforcement? (multiple choice)

YES

NO
MAYBE
Totals

163.) Does this image represent an Economic Development
opportunity that should be pursued in Edgewater? (multiple
choice)

YES

NO
MAYBE
Totals

164.) Do these images represent an Economic Development
opportunity that should be pursued in Edgewater? (multiple
choice)

YES
NO
MAYBE
Totals

Responses
19 49%
1 3%
0 0%
12 31%
7 18%
39 100% ~ ABANDONED CARS/JUNK
" DUMPING OF FURNITURE & LARGE OBJECTS
Responses
24 60%
14 35%
2 5%
40 100%
MYES WNO  MAYBE
Responses
20 50%
15 38%
5 13%
40 100%
MYES WNO  MAYBE
Responses
22 56%
14 36%
3 8%
39 100%

MYES WNO  MAYBE

APPENDIX E

PAGE 157



CITY OF EDGEWATER

165.) Does this image represent an Economic Development
opportunity that should be pursued in Edgewater? (multiple
choice) Responses
YES 33 83%
NO 6 15%
MAYBE 1 3%
Totals 40 100%
WYES ®NO MAYBE
J
166.) Does this image represent an Economic Development
opportunity that should be pursued in Edgewater? (multiple
choice) Responses
YES 30 79%
NO —_ - 6 16%
MAYBE 2 5%
Totals 38 100%
WYES WNO  MAYBE
J
167.) Does this image represent an Economic Development
opportunity that should be pursued in Edgewater? (multiple
choice) Responses
YES 15 38%
NO 22 55%
MAYBE 3 8%
Totals 40 100%
WYES ENO MAYBE
J
168.) Does this image represent an Economic Development
opportunity that should be pursued in Edgewater? (multiple
choice) Responses
YES 20 54%
NO 16 43%
MAYBE 1 3%
Totals 37 100%
FYES WNO  MAYBE
J
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169.) Rate the importance of having this community element

S'VERY IMPORTANT ¥ IMPORTANT

~ NOT IMPORTANT = NO OPINION

" VERY IMPORTANT = IMPORTANT

~ NOT IMPORTANT ¥ NO OPINION

M VERY IMPORTANT = IMPORTANT

~ NOT IMPORTANT ¥ NO OPINION

= WLt
POOSGARY DAY BREWTRY = B
oo —t

in Edgewater. (multiple choice) Responses
VERY IMPORTANT 8 22%
IMPORTANT 11 31%
NOT IMPORTANT 16 44%
NO OPINION 1 3%
Totals 36 100%
170.) Rate the importance of having this community element

in Edgewater. (multiple choice) Responses
VERY IMPORTANT 9 23%
IMPORTANT 11 28%
NOT IMPORTANT 18 46%
NO OPINION 1 3%
Totals 39 100%
171.) Rate the importance of having this community element

in Edgewater. (multiple choice) Responses
VERY IMPORTANT 5 13%
IMPORTANT 10 26%
NOT IMPORTANT 24 62%
NO OPINION 0 0%
Totals 39 100%
172.) Rate the importance of having this community element

in Edgewater. (multiple choice) Responses
VERY IMPORTANT 19 48%
IMPORTANT 9 23%
NOT IMPORTANT 10 25%
NO OPINION 2 5%
Totals 40 100%

S'VERY IMPORTANT = IMPORTANT

~ NOT IMPORTANT ¥ NO OPINION
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173.) Rate the importance of having this community element

175.) Rate the importance of having each of this community

in Edgewater. (multiple choice) Responses
VERY IMPORTANT 12 30%
IMPORTANT 11 28%
NOT IMPORTANT 16 40%
NO OPINION 1 3%
Totals 40 100%
174.) Rate the importance of having this community element

in Edgewater. (multiple choice) Responses
VERY IMPORTANT 7 18%
IMPORTANT 11 28%
NOT IMPORTANT 22 55%
NO OPINION 0 0%
Totals 40 100%

element in Edgewater. (multiple choice) Responses
VERY IMPORTANT 7 18%
IMPORTANT 23 59%
NOT IMPORTANT 9 23%
NO OPINION 0 0%
Totals 39 100%
176.) Rate the importance of having each of this community

element in Edgewater. (multiple choice) Responses
VERY IMPORTANT 23 59%
IMPORTANT 15 38%
NOT IMPORTANT 0 0%
NO OPINION 1 3%
Totals 39 100%

M VERY IMPORTANT = IMPORTANT
NOT IMPORTANT & NO OPINION

S'VERY IMPORTANT ¥ IMPORTANT

NOT IMPORTANT = NO OPINION

" VERY IMPORTANT = IMPORTANT

NOT IMPORTANT & NO OPINION

F'VERY IMPORTANT ¥ IMPORTANT

NOT IMPORTANT = NO OPINION
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177.) Rate the importance of having this community element

in Edgewater. (multiple choice) Responses

VERY IMPORTANT 4 10%
IMPORTANT 17 44%
NOT IMPORTANT 13 33%
NO OPINION 5 13%
Totals 39 100%

S VERY IMPORTANT ¥ IMPORTANT

NOT IMPORTANT ¥ NO OPINION
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Appendix
F. Glossary of Terms

Accessory Dwelling Unit: A separate and complete dwelling unit within or on the same lot as a legal existing residential
structure, typically single family dwelling unit.

Capital Improvements: Large one-time physical improvement projects, such as property acquisition or building and road
construction.

Corridor: Aroad or highway designated for more direct travel and/or higher intensity of users and land uses.

Density: The number of dwelling units per acre of developable residential land.

Development Review Application: A formal request submitted to the City for approval that would authorize the
development of property. Examples include applications for rezoning, variance, and subdivision, but not including
issuance of a building permit.

Dwelling Unit: A structure or part of a structure used as a residence, not for businesses purposes (as in a hotel).
Entitlement: The legal process for obtaining approval from the City to develop a site for a particular use.
Gateway: A highly-visible and utilized entry point to a city or neighborhood.

Home Occupation: an occupation conducted for any business or commercial purpose, located entirely within a
residential building and/or an accessory building associated with the residential use, and is accessory, incidental and
secondary to the use of the building for dwelling purposes.

Infill: Development projects on lots in already built-up areas. It typically refers to re-use and redevelopment projects on
under-utilized land.

Infrastructure: Utilities, roadways, and other basic public services that are necessary for the safe and healthy
functioning of a city.

Intensity: The impact of a type of use on the land. For example, commercial development tends to attract more
pedestrians and vehicles, and thus is higher intensity than residential development.

Land Use: How land is occupied or utilized.

Mixed-Use: A new designation that refers to development containing two or more significant uses that are mutually
supporting, such as but not limited to residential, office, commercial or civic/public uses, in a compact urban form.

Multi-Modal Streets: Streets that are designed to safely accommodate transportation by all users, including motorists,
transit riders, pedestrians and cyclists of all ages and ability levels. They are also referred to as “Complete Streets.”

Pedestrian-Oriented: Sites or neighborhoods designed to create a comfortable and safe environment for pedestrians,
and that encourages pedestrian use. Pedestrian-oriented amenities include sidewalks, benches, wayfinding or
informational signs, and pedestrian-scale street lighting.

Placemaking: A concept and tool for improving a neighborhood or city that capitalizes on a community’s unique assets
to create an attractive, safe, and healthy environment for all users.

Streetscape: All the elements of a street that help to define its character, including building design and setback,
awnings and signs, street paving, landscaping, street lighting, and furniture such as benches.
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Sustainability: The ability of the natural and built environment, as well as the economy and society, to function efficiently
now and into the future.

Variety/Diversity of Housing Types: A mix of single- and multi-family dwelling units that offer a wide range of sizes,
styles, and prices.

Zoning: Land development regulations that define use district designations and establish requirements for use, size,
placement, spacing, and design of land and buildings.
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